


What is sustainability?

Sustainability is the ability to exist and develop without
depleting natural resources for the future. The United
Nations defined sustainable development as meeting the
needs of the present without compromising the ability of
future generations to meet their own needs.

Sustainability assumes resources are ﬁnite and should
be conserved carefully to ensure there is enough for
future generations.
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What does sustainability

mean to you?
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Consumersare 559
U Si N g t h e i I of consumers purchase a
sustainable product or service

buying power e s




Of those surveyed...

W 19% Waited longer for delivery or to obtain it
W 167% Accepted a lower quality product / service
0 16% Bought a used or recycled product
327 Paid significantly more than an alternative
137% Agreed to participate in a special process to dispose of it




s sustainabilityjust
a buzzword?
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How do you rate the
importance of these
factors when making
a purchase?
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Sustainability beats
out brand name

Across all generations, consumers say that
sustainability is more important to them than brand
when making purchase decisions.
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Buying preferences

Most generations except for Baby Boomers say they prefer to buy from sustainable brands.

In 2021...

45% 67°% 67°% 55%

of Baby Boomers of Generation X of Millennials of Generation Z

Prefer to buy from sustainable brands



Put your money
where your values are.



Are you willing to pay more for sustainable products?

Consumers across all generations say they are willing to pay more for sustainable products.

687 51% 787 717 727

of people overall in 2021 of Baby Boomers in 2021 of Generation X in 2021 of Millennials in 2021 of Generation Z in 2021

were willing to pay more were wi||ing to pay more were wiIIing to pay more were willing to pay more were wi||ing to pay more



Consumer
expectatlons

Every generation expects brands to become more
sustainable in the future.




Do you expect retailers and brands
to become more sustainable?

73°/o 777 797 767

of Baby Boomers said yes of Generation X said yes of Millennials said yes of Generation Z said yes



Sustainability efforts

Here are some of the top efforts undertaken by consumer industry companies:

Top O C,

. _ 71% increase in 71% are using more
d Ct 1ons efficient energy use sustainable materials (e.g.,
recycled materials, lower

ta ke N emitting products

Y X

56% developed new 57% reduced the
climate-friendly amount of air travel
products or services post pandemic




The appliance industry
& sustainability

» A modern refrigerator uses half the energy it did three
decades ago and uses less energy than a 60-watt
incandescent light bulb.

« Clothes washers of average efficiency can save a
household more than 5,000 gallons of water and more
than$150in annual utility costs compared to a

10-year-old washer.

« New clothes washers can hold 407 more laundry than
they did 20 years ago. And they are close to 907 more
energy efficient.

» Appliance packaging consists mostly of materials that
are easily recyclable.




The consumer
electronics industry
& sustainability

 Manufacturers are adding energy consumption
collection capabilities.

» Equipment purchasing decisions are being made

based on energy efficiency.

» Intraplantlogistic routes are being planned to
optimize energy consumption.

» Designing electronic products and PCB’s for
sustainability throughout the manufacturing
process.




How do product protectlon
companies measure up




Centricity is proud of its efforts to repair
electronics and appliances in order to keep
them running longer and increase the
sustainability of these household products. Our
product protection allows consumers to easily
schedule repairs they otherwise might not be

able to afford.
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Get in touch 888.421.2476 sales(@centricity.com
11101 Roosevelt Blvd. N., St Petersburg, FL 33716
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